Hospice

Job title DIRECTOR OF MARKETING

Reports to CHIEF EXECUTIVE OFFICER

Job purpose
To plan and lead marketing and public engagement efforts to increase awareness
and promote services to the public.

Duties and responsibilities
Marketing:

e Develop a strategic marketing plan and oversee implementation. This
includes, but not limited to, identifying and connecting with referral sources;
making personal phone calls to and visits with donors and potential donors;
creating, publishing, and distributing brochures; presenting programs;
coordinating educational programs/in-services for the community; and
advertising/promotional activities.

e Evaluate and report on the effectiveness of marketing campaigns in
increasing market share and securing referrals.

e Work with external website management company to ensure website is
consistently and accurately updated.

e Manage social media presence, creating and posting informative and
engaging content.

e Develop and maintain a promotion and observances schedule.

e Produce or manage the design of all marketing material, including practice
websites, patient information, media advertising, directories, signage, and
public relations.

Advertising
e Develop and execute an annual advertising plan, while also addressing
additional advertising needs as they arise.
e Promote hospice through articles in newspaper, social media outlets and
other promotional opportunities.

General:
e Attend seminars, conferences, continuing education opportunities related to
fundraising and marketing as funds allow.




Maintain knowledge of current Medicare, state/federal rules and regulations
for hospice services and medical marketing.
Perform other duties as requested.

Qualifications

Bachelor’s degree or equivalent combination of education and experience.
Demonstrated success in expanding market share.

5 years of experience in advertising or marketing preferred.

Experience with data processing systems and Microsoft Office Excel.
Ability to analyze data and incorporate data-driven solutions.

Planning, organizational and time management skills.

Strong written and verbal communication skills.

Valid Oklahoma Drivers License.

Proof of current Automobile Liability Insurance.

Working conditions
Must be flexible in hours and days available for scheduled evets, including weekend
and holidays. Occasional nights and weekends.

Physical requirements

Must have manual dexterity and motor coordination. May at times have to lift 50
pounds. Working conditions vary from normal office environment to crowded rooms
with significant noise levels. May be required to assist in event set-ups.

Direct reports

Development Assistant
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